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TBI Website Survey 
Summary of 51 responses at 17.03.2015





no.

%

1.
Are you a member of Transition Black Isle?



yes







39

78



no







11
50
22

2.
How often do you visit the TBI website?



every day






  2

  4



several times a week





  3

  6



several times a month





11

22

occasionally






31

62

never







  3
50
  6

3.
If you do use the website, how did you find out about it?



word of mouth






12

24



poster or advertisement




  1

  2



TBI or other event





26

52



link from another website




  0

  0



internet search





  3

  6

Facebook or Twitter





  1

  2

other   (write in – see below).




  7
50
14

4.
On average, about how long do you spend viewing the site on each visit?



less than five minutes





20

42



five to fifteen minutes





21

44



fifteen minutes to half an hour



  6

12



more than half an hour




  1
48
  2

5.
Which parts of the website do you visit most often



(write in – see below).

6.
Have you ever used links from the TBI website to other sites (eg from the Community Energy links or Resources / links pages)?  



yes







20

43

no







27
47
57

If yes, please give examples of the sites you have linked to.  (write in – see below).

7.
Are there topics or areas of interest relevant to the work of TBI currently not present on the website which you would like to see covered?



(write in – see below).

8.
The website forum is currently little used.  Can you suggest anything which might help to restore it to its intended role as a medium for the lively exchange of views among TBI members, and make you more likely to use it?'


(write in – see below).

9.
Would it help you to keep more in touch with TBI's activities if it had a more active presence on social networking sites?



yes







17

36



no







30
47
64

10.
Can you suggest any ways, not necessarily involving the website, in which TBI could increase knowledge of, and participation in, its activities?



(write in – see below).

Responses to write-in questions

(Each line or paragraph represents a single response, except where several identical responses are indicated by a number in brackets.  Similar or related responses have been grouped together).

5.
Which parts of the website do you visit most often?


34 responses

All 

Events (7)

Calendar to check market dates and times 

Events calendar,  newsletter 

Events, news, resources, sometimes the forum but rarely. 

Events, forum 

Events, food 

To see what's on 

I mainly visit it just to check up on when there are events etc. Or when there's a link to something interesting from the enews. 

Forum and events 

Forum, events, news, specific pages e.g potato day page. Usually try to send people a link to it if I am talking about an activity so that people can get more detail from it and might then move on to other pages. 

Home page 

Home page and forum 

Home page - events 

Home, forum 

Newsletter 

The emailed newsletter is very comprehensive and I don't find the need to look at the website. I can't be bothered with Facebook or Twitter. They are too time consuming! 

News, forum 

News and event info 

Catching up, seeing how TBI is evolving and growing, small interest in growing own food and the cycling updates. 

Presently: none, see below.  Recently: potato day, news, calendar.  A year+ ago: forum 

Wind turbine plans 

New stuff, and background info on topics 

Community garden to edit calendar 

Energy issues community market info 

Community turbines 

I go to whichever topic I am currently seeking information about 

Variable 

6.
Have you ever used links from the TBI website to other sites (eg from the Community Energy links or Resources / links pages)?  (yes 20, no 27)


If yes, please give examples of the sites you have linked to.


16 responses

Recently on the Wind turbines and the various other community energy schemes 

Re wind turbine debate 

Community energy 

Wind turbine plans, organic foods, travel organization 

BICE, other Transition sites 

Million Miles 

Various from resources and links 

Craft groups 

Have mainly used them to check they work. 

Quite a few from forum.  A handful from elsewhere on site. 

Businesses 

News sites, goverment sites and links to other Transistion groups 

Can't remember but I have used the resources section quite a lot 

Can't remember  (2)

Various.

7.
Are there topics or areas of interest relevant to the work of TBI currently not present on the website which you would like to see covered?

16 responses

No (3)

None I can think of 

Green tourism 

With 940,000 homes in fuel poverty the one missing bit from the website is practical hand-holding options through energy switching, practical stories on how there could be collective purchasing of solar and other means of halving people's bills for energy and get out of fuel poverty. The link to the moneysavingexpert energy club would be an easy first start. There are options to go much further however and also potential for community social action. In addition I would like to see how similar action could be applied to the farmers fields offered for allotments - when perhaps part of this could be shared growing on a larger scale, ploughed, seeded and cropped on a share basis with the farmer and as per the nottinghamshire model of cap. Not sure but does the bi have a credit union - what are the options to use this as a means of facilitating change? 

Seasonal gardening tips and reminders 

Information, complaints, effectiveness, convenience issues related to provision or operation of public transport 

Wider cycling schemes, community garden projects, visit ideas 

I think we could link to more things 

More info on other transition movements 

We / I need to put more stuff on it about growing veg, esp. Potatoes 

Links to other community growing projects,  useful links for schools 

Renewable heat initiative 

News from other groups in scotland,other community ownership projects etc. 

Don't know - how would I know about something I didn't know about? 

8.
The website forum is currently little used.  Can you suggest anything which might help to restore it to its intended role as a medium for the lively exchange of views among TBI members, and make you more likely to use it?' 


24 responses

No (4)

No, but Sue Howard is starting a 'conversations' group, which is much more interesting to me than sitting at the computer. 

Understanding how you can know if a post you are interested in gets a response or two

E-mail alerts along with topic in question so don't have to be proactive in finding it 

Get more people to change their settings so that they see when a topic is started

Most website forums are little used - they are something that always makes sense but the practicalities are that a simple suggestion and answer button and questions like 7 above are more effective. Just ask topic subject areas in the public services how often their forums are used and they will provide similar experiences to TBI. People are too busy for this level of engagement and when there are options such as linked in groups instead, these do not provide the intent they were created for. 

Flash up new items on front page 

Feature on home page,  email reminders to join in,  focus on one topic and invite members to join in 

Competitions, controversial posts?! Inouts from external contributors 

Would rather social media as a forum. 

Maybe Facebook would be a substitute 

More likely to use a social media based discussion board due to day to day visibility 

Just more people posting anything and everything from techy energy stuff to recipes 

Have links to it from news items if possible e.g. Have a news item to do with potato growing and then continue by having contributions from people on the forum 

A forum works best when people post questions. At the moment it's more often used to highlight ideas/ news. No idea how we encourage more questions though. 

I didn't know it was designed to be used for members to exchange views! I assume a website to be a static thing, repositories of information, with sometimes an update on what's happening, a place to go to when you need to find something that was maybe discussed elsewhere at another time. Do TBI members want to exchange views widely between themselves??? 

I would like to access the forum from my place of work, but there is currently something about the forum that our firewall does not like, it keeps blocking the threads 

Agric here. I currently cannot access the TBI website or any other Plexus / Calico website. The reason is a complex interaction between Windows 8.1, router firmware (probably) and a minor fault in the way Calico migrated / set up their websites in about June 2014. I could, briefly, access the TBI site for several weeks earlier this year but since returning to scotland I can't! This hinders my use of the forum, I was previously an active user. 

I must use a quick access desktop ikon for TBI as I value TBI 

Nothing would make me more likely to use it. I spend enough time on the computer already without more forums etc. To look at. Actually I suppose a better broadband connection might make me use these things more, if it speeded up the time spent waiting for things to appear. 

As in response to 7  (information, complaints, effectiveness, convenience  issues  related to provision or operation of public transport)

10.
Can you suggest any ways, not necessarily involving the website, in which TBI could increase knowledge of, and participation in, its activities?


31 responses

No

It does a good job now 

Friendly get-togethers without an agenda and aimed at meeting a wide range of members that make up TBI. 

Maybe local social get togethers. 

Having more events which engage people in what they like to do, e.g. gardening, apple picking, etc. 

Keep showing how what TBI does directly helps local people. Keep showing how TBI activities grow out of communities and are not outside parachutes of good intention. 

Activities themselves. 

Grow North type sessions. 

Meetings are my preferred ways of keeping in touch. I would rather go out and meet real people! 

Network more with other organisations 

Social media, mailshot, features in local press / community markets 

The questions are written from a perspective of the respondent needs to engage more. What if the level of engagement meets the needs of the individual and a contentment that TBI are there when needed? The Linkedin group is a good and free service which helps to gain interest from a significantly wider audience ... and in turn helps to generate ideas and options and good practice sharing much faster. 

Instagram, Facebook, Twitter, Linkedin should all drive traffic to the website. Rene Looper does great social media training. 

More on Facebook  (2)

Twitter and Facebook - but I appreciate that isn't for everyone. The newsletter is pretty good and, with only being monthly, doesn't bombard you with too much info too often. 

What has worked well for BICE is to use Facebook to drive visitors to the website - i.e. Facebook has a snippet of info, with a link to the website for people to get more information there.  But just putting the link on Fb isn't enough, you need one or two short sentences to say what it's about. 

Not the right place but please do not let it become a Facebook thing, I miss out on so much cos I am not comfortable with Facebook. You will gather I am basic computer use only not all these sign ins and passwords and scared of lack of privacy.. 

Maybe texts to mobiles 

Extend coverage in local press and media 

Distribute information on existing public transport opportunities through locations and event 

Education - schools – U3A - universities 

Possibly a small but regular slot in a local paper (RJ) where notices of events, feedback from wider transition movement, etc can be posted, with longer, more thoughtful, articles could be produced once a month.  Would definitely need someone who would be prepared to organise it and had flair for lively writing. Much like Martin's regular pieces in the energy supplement. 

Better local advertising - i.e. Local paper, posters & involve currently uninvolved locals (esp. younger people) in event focus, design & coordination. This could pique interest from local kids for long term engagement and attendance of their families and friends.
Flyers to all households every now and again, develop regular outdoor volunteering opportunities such as litter picking where people don't have to 'book' - just turn up if they have time.

I suppose the worsening of circumstances will do the trick ........

It's difficult think of anything that wouldn't involve compromising the principles of the organisation e.g.  A car sticker! - but I suppose you could stick it on your bike instead. Or a pin badge for members to wear. Other than that, just keeping up a constant stream of press releases etc. 

I'm happy with the monthly TBI news which comes by email. If it refers me to the website, then I might click and go to it (e.g. Re potato day, to see the list of varieties on offer this year). I don't use social networking sites. 

There is a perception (possibly true) that TBI it is a private little club where the same families do the same things together and if you are not part of the group it's hard to break in. Also being a vegetarian, a bit hippy, a bit alternative, a bit of a re-cycling guru and slightly out of touch with the practicalities of life is an essential requirement for TBI membership. Sorry - not meant to be rude - just the impression I (and others) have got. 

Some parts are out of date e.g. Ferintosh market - A-Bun-Dance bakers haven't been there for years!! Maybe put the poster onto the website each month or at least fairly regularly.  Other parts seem old and dated too.  

I am a Black Isler who has emigrated to another part of Scotland and who works in the environment sector. I like reading the newsletter to see the approaches being taken and I am particularly interested in the turbine vote going on at present. 

More pub visits and real ale! Cheese and wine tastings. 
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